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Course Sequence (40 hours)
Students are admitted to the MSCS Program in September,
January and April. The same course sequence is expected to apply
for all students regardless of the trimester of admittance.

First Trimester
COMP 620 Analysis of Algorithms (4)
COMP 660 Communication Strategies for the Technical
Professional (4)

Second Trimester

COMP 630 [ssues in Database Management (4)

COMP 645 Topics in Software Development (4)
Third Trimester

COMP 650 System Architecture and Engineering (4)

Elective 1 Computer Science Elective (4)

Fourth Trimester
COMP 655 Operating/Distributed Systems (4)
Elective 2 Computer Science Elective (4)

Fifth Trimester

COMP 671 Verification and Testing (4)
COMP 691 Capstone Project (4)

Electives
COMP 665 Project Management of Information Systems (4)
COMP 670 Application of Artificial Intelligence (4)
COMP 672 Human Factors (4)
COMP 674 Parallel & High Performance Computing (4)
COMP 676 Computer Security (4)
COMP 680 Special Topics in Graduate Computer Science (4)
COMP 699 Independent Studies in Graduate Computer

Science (14)
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The impact of technology and the development of the global
economy have had a profound impact on the business world. As
businesses have reinvented themselves to adapt, the roles within
companies of all types and sizes have changed as well. While
specialization has grown in some areas, functions have been
consolidated in others.

We designed the Franklin University Master of Science in
Marketing & Communication Program to accommodate the evolving
development of these functions within today’s forward-thinking
organizations. The Program not only responds to recent shifts in
corporate organizational structures, but also anticipates future changes
to ensure the graduate is prepared for the business world that awaits,
as well as the business world that exists.

Our MCM Program integrates instruction in the marketing
and communication disciplines to help you develop knowledge and
expertise in these two separate but related fields. In addition, MCM
students will complete a number of graduate core courses which every
individual with an advanced degree should be well versed in, regardless
of their degree program. As a graduate of the MCM Program, you will
be an ideal candidate for a position in organizations where marketing
and communication responsibilities have been combined. You also will
be well-positioned to seek a leadership role in either or both of these
areas, as well as to make a career transition from one to the other.

The MCM Program offers the benefits of Franklin's unique
approach, blending the theoretical and practical to equip you
with knowledge and skills you can put to use in today’s business
environment.

Listed below are the Program outcomes. Upon successful
completion of the Program, you will be qualified to:

o apply marketing and communication terminology and
concepts;

* use financial and accounting tools (e.g., budgeting
forecasting) in the management of the marketing and
communication functions within an organization;

* apply the appropriate research methodology for a specific
situation;

* apply consumer behavior theories, frameworks and tools
to workplace situations and media strategies for selected
target markets;

* employ marketing and communication tactics and
strategies to improve organizational performance;

e evaluate legal, ethical, and regulatory considerations of the
marketing and communication functions; and

o create a scholarly work that applies marketing and
communication theory and concepts to a business or
organizational setting.

MCM Course Sequence (38 hours)
Students are admitted to the MCM Program periodically
throughout the year. The suggested course sequence is the same for
all students regardless of the admittance date.

GRAD 703  Effectively Communicating and Collaborating (2)
MCM 704  Framing the Persuasive Message (4)
MCM 705  Ethics, Regulation and Society (4)
MBA 716 Applying Financial and Managerial
Accounting Concepts (4)
MCM 720  Behavioral Research (4)
MCM 740 Design Concepts in Marketing and Communication (4)
MCM 771 Communication Theory and Application (4)
MCM 772 Marketing Management (4)
MBA 770 Leading Organizational Change (4)
MCM 773 Applied Marketing and Communication Capstone (4)
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